
Diterima: 29-04-2025 | Revisi: 15-05-2025 | Diterbitkan: 18-05-2025 | doi: 10.37034/infeb.v7i2.1129 

209 

 

Jurnal Informatika Ekonomi Bisnis 

  

http:/ /www.infeb.org  

2025 Vol. 7 Iss .  2  Hal: 209-216 e-ISSN: 2714-8491 
 

The Competitive Edge of Sustainability Operational Management as a 

Driver of Firm Value 

James Leri S1, Imelda Regina Sumayku2, Fibrillya Priskila Moreen Soputan3, Benny Lule4 

1,2,3,4Magister Management, Faculty of Economic and Business, Universitas Klabat 

 jameslerisattu@gmail.com 

Abstract 

Sustainability has emerged as a key factor to enhance a firm's competitive advantage. The role of operations management in 

achieving sustainability business practices that bring firm value remains to be studied. By means of a Systematic Literature 

Review approach, this paper discusses the role operations management plays in creating firm value for its competitive 

strategies and globalization strategy. Findings of this research indicate that firms can enjoy better financial performance from 

higher integration environmental practices in their day-to-day business practices. An improved reputation, brand recognition 

among customers and increased confidence among stakeholders will result. However, effective operations management is 

more efficient in use of resources and thereby lower costs or environmental footprints. This suggests those results that 

sustainability is not simply a demand for compliance but an asset which helps make companies more competitive in the long 

term. This means companies should strive to strengthen operational sustainability management at all times if they are to gain 

the most and best firm value in dynamic, fast-moving markets. 
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1. Introduction 

Since 1978, the United Nations has used the term 

sustainable as a substitute for ecological development. 

Sustainability is expected to prevail as a critical 

megatrend affecting companies (as well as consumers) 

in the decades to come [1]. The concept of 

sustainability in business has gained significant 

attention over the years. Sustainability involves 

incorporating environmental, social, and economic 

considerations into business operations to ensure long-

term success and minimize negative environmental and 

societal impacts. This approach not only benefits the 

planet but also enhances a company's reputation and 

stakeholder relationships. 

The systematic review was conducted to address gaps 

in existing knowledge and resolve disagreements in the 

literature regarding the impact of sustainability on firm 

value. While some studies suggest that sustainability 

practices can lead to competitive advantages and 

increased firm value, others argue that the costs 

associated with implementing these practices may 

outweigh the benefits [2]. For example, Inman and 

Green demonstrated a beneficial relationship between 

eco-friendly practices (such as green product 

development, green design, green procurement, and 

green supplier collaboration) and environmental 

sustainability results (such as waste reduction and 

emission reductions). Likewise, Shah and Soomro [3] 

found that working with suppliers on recycling and 

remanufacturing helps lower pollution and enhances 

company reputation. Conversely, Sancha et al [4] 

found that overseeing suppliers through formal 

selection and evaluation or conducting environmental 

and social audits adversely affects sustainability 

outcomes, underscoring the potential drawbacks of 

environmental assessments. Similarly, Yildiz Çankaya 

and Sezen [5] did not identify any significant 

connections between various green supply chain 

management practices (like green purchasing) and 

sustainability performance. 

The purpose of this study is to examine how 

operational management practices that incorporate 

sustainability can drive firm value. By systematically 

reviewing existing literature, the study aims to identify 

key factors that contribute to the competitive edge 

gained through sustainable practices and provide 

insights for businesses looking to enhance their value 

through sustainability. Sustainability has grown in 

importance for organizations to stay relevant and 

competitive in the modern world. Similar to digital 

transformation, promoting sustainability necessitates 

transforming all aspects of a business [6]. Nowadays, 

integrating sustainability into corporate strategy is 

essential. Sustainability in organizations is reflected in 

the well-known acronym ESG, which stands for 

Environment, Social, and Governance [7]. The 

increasing awareness of climate change, resource 

depletion, and social inequalities has put pressure on 

companies to adopt more sustainable practices. 

Governments, consumers, and investors are demanding 

greater transparency and responsibility from businesses 

regarding their environmental and social impacts. The 

urgency of sustainability is further underscored by the 

potential for regulatory changes, market shifts, and the 

need to maintain a positive corporate image. 

Operations management plays a pivotal role in the 

integration of sustainability into business practices. By 
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optimizing processes, reducing waste, and improving 

resource efficiency, companies can achieve significant 

environmental and economic benefits. It is important 

for business to adopt eco-friendly practices to address 

these challenges [8]. Sustainable operations 

management involves incorporating principles of 

sustainability into various aspects of operations, such 

as supply chain management, production processes, 

and product design. This not only helps in reducing the 

ecological footprint but also enhances operational 

efficiency and cost-effectiveness. 

The primary objectives of this discussion are to explore 

the importance of sustainability in business and its 

impact on firm value and to analyze how operational 

management practices can drive sustainability and 

contribute to competitive advantage. The scope of this 

discussion includes a review of existing literature on 

the topic, an examination of case studies and real- 

world examples, and the identification of emerging 

trends and challenges in sustainable operations 

management. By providing a comprehensive analysis, 

the discussion aims to offer valuable insights and 

practical recommendations for businesses looking to 

enhance their sustainability efforts and achieve long-

term success. 

2. Research Method 

According to Xiao & Watson [9] the authors employed 

a systematic literature review (SLR) as a structured and 

robust research methodology to explore and evaluate 

literature related to the dynamic integration of 

sustainability within operations management. This 

review aims to systematically locate and assess existing 

work to better understand how operations management 

can foster sustainability-driven competitive advantage. 

The process, grounded in the concept of sustainability 

in business, seeks to survey, assess, and synthesize 

previous research that connects strategic operations 

with long-term corporate value. As Linares-Espinós et 

al emphasized [10], the systematic nature of the review 

ensures that key questions are revisited and analyzed 

across multiple dimensions, ranging from sustainable 

operations practices to their actual impact on corporate 

performance. In this investigation, the SLR follows a 

carefully staged process illustrated in Figure 1. 

 

Figure 1. SLR Follows A Carefully Staged Process Illustrated 

To begin, carefully formulated research questions are 

developed to specifically investigate the 

multidimensional impact of sustainable business 

strategies on both consumer behavior and corporate 

competitiveness. These questions serve as the 

intellectual foundation of the systematic literature 

review and are crafted to uncover how the integration 

of sustainability into business operations reshapes 

consumer expectations, purchasing decisions, brand 

loyalty, and overall market dynamics. One central 

question posed in this study is how does the 

operationalization of sustainability focused strategies 

influence consumer transaction behaviors, and in what 

ways does this behavioral shift contribute to the 

enhancement of firm value through operational 

management. 

This inquiry targets not only consumer response but 

also explores internal organizational shifts such as 

changes in supply chain processes, resource allocation, 

and employee engagement that collectively contribute 

to a firm’s sustainable competitive positioning. Aligned 

with this objective, the second stage of the review 

process involves designing and refining a systematic 

review protocol. This protocol acts as a methodological 

blueprint ensuring that each step from article selection 

to data synthesis-is conducted with transparency, 

reproducibility, and academic rigor. It outlines specific 

parameters such as the scope of the review, target 

industries, and key themes including environmental 

stewardship, circular economy principles, and 

stakeholder value creation. The protocol is especially 

vital when evaluating the role of operations 

management, as it ensures that the analysis remains 

tightly focused on how operational functions [11] serve 

as levers for achieving long-term sustainability goals 

and enhancing corporate value. 

In the third stage, a comprehensive literature search is 

undertaken using academic databases such as Google 

Scholar, Scopus, and Web of Science. This process 

employs a combination of targeted keywords and 

operators to systematically capture relevant peer-

reviewed articles, case studies, and industry reports 

published within the last decade. The objective is to 

gather robust and diverse academic evidence that 

addresses how sustainability-oriented operational 

strategies influence performance metrics like profit 

margins, customer retention, and brand equity. By 

conducting a wide-reaching search, the review ensures 

inclusivity and comprehensiveness, capturing both 

theoretical and empirical insights across different 

sectors and geographic regions. The fourth step entails 

the meticulous application of inclusion and exclusion 

criteria, which are essential to filter and refine the 

literature to only the most pertinent sources. Inclusion 

criteria might specify that studies must be peer-

reviewed, written in English, published between 2013-

2024, and directly address intersections among 

sustainability, operations, and corporate strategy. 

Finally, the review progresses to data analysis and 

synthesis, where extracted information is thematically 

coded and organized to reveal dominant patterns, 

strategic approaches, and existing knowledge gaps. The 

studies are analyzed for recurring themes such as green 

innovation, lean manufacturing, carbon footprint 

reduction, and integration of ESG (Environmental, 

Social, and Governance) criteria into core operations. 

The synthesis not only uncovers best practices adopted 
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by leading firms but also exposes areas where 

theoretical models lack empirical support or where 

implementation remains fragmented. Importantly, this 

phase provides critical insights into the causal 

relationships between sustainable operations and 

measurable corporate value—such as improved 

financial performance, enhanced stakeholder trust, and 

long-term risk mitigation. The outcomes of this stage 

establish a framework for actionable strategies and 

contribute to the development of a research agenda that 

can guide future empirical studies and managerial 

applications. By illuminating the strategic role of 

operations in achieving sustainability, this study 

underscores its potential as a primary driver of 

sustainable competitive advantage in the evolving 

global business landscape. 

3. Result and Discussion 

The concept of sustainability is defined as an approach 

that seeks to achieve and maintain long-term well-

being and efficiency. This effort is realized through 

responsible resource management, which 

comprehensively considers several interrelated aspects, 

namely the environment, economy, and society [12]. 

The application of the concept of sustainability in the 

business world requires companies to balance 

economic interests with social and environmental 

responsibilities, by minimizing negative impacts, 

avoiding excessive exploitation, and contributing to 

improving the quality of life of all stakeholders. The 

development of sustainable business practices 

sustainability and Corporate Social Responsibility has 

reached a stage where both are integral components of 

today's modern corporate strategy. And the main goal 

of these practices is to mitigate negative impacts on the 

environment and optimize social-economic benefit for all 

stakeholders. Next Triple Bottom Line People, Planet, 

Profit on Figure 2. 

 

Figure 2. Triple Bottom Line People, Planet, Profit  

A management expert by Elkington [13], introduced 

the Triple Bottom Line concept that pushes the 

traditional business paradigm that focuses solely on 

financial gain. Elkington argues that business should 

not only focus on profit. However, companies must 

apply a more holistic approach, namely considering the 

impact on three interrelated aspects, namely: Human 

(Social) which includes the interaction between 

institutions and society, human values, aspirations, and 

ethical issues in collective decision making. The focus 

of this dimension is on social justice for all parties and 

ensuring that everyone has equal access to resources 

and opportunities. Second, Planet (Environment) 

emphasizes the importance of protecting the 

environment, including sustainable management of 

natural resources, reducing carbon emissions, and 

innovation in environmentally friendly practices. 

Finally, Profit (Economy) remains an element that 

cannot be ignored, but in the context of sustainability, 

profit must be obtained through ethical means and not 

harm social or environmental aspects [14]. 

In its implementation, various global regulations and 

standards have been developed to ensure that 

sustainability principles can be effectively 

implemented by companies in various industrial 

sectors. Several international regulations that serve as 

the main guidelines in sustainability practices include 

the Sustainable Development Goals (SDGs) set by the 

United Nations (UN), which include 17 sustainable 

development goals that must be adopted by countries 

and companies. In addition, there are various other 

standards such as the Global Reporting Initiative 

(GRI), which is a reference in corporate sustainability 

reporting, and Environmental, Social, and Governance 

(ESG) which is used to assess corporate performance in 

environmental, social, and corporate governance aspects. 

[15].  

At the national policy level, many countries have 

adopted regulations that require companies to 

implement sustainability principles in their operations, 

whether through waste management policies, energy 

efficiency, or involvement in corporate social 

responsibility. With increasing awareness of the 

importance of sustainability in the business world, 

companies are able to integrate sustainability principles 

into their business strategies will not only gain the trust 

of stakeholders, but also create stronger 

competitiveness in the long term. All existing 

standards and regulations are built on the recognition 

and disclosure of the impacts of various sectors on the 

company's environment, social, and economy [16]. 

Sustainable operational management is an approach to 

managing business processes that aims to improve 

operational efficiency while minimizing negative 

impacts on the environment and society. In the context 

of sustainability, operational management not only 

focuses on optimizing production, distribution, and 

service processes, but also ensures that each 

operational stage is aligned with the principles of 

sustainability. The main role of operational 

management in sustainability is to create a balance 

between productivity, cost efficiency, and 

environmental responsibility, so that companies can 

run their businesses sustainably without sacrificing 

resources for future generations [17]. 

To achieve sustainability goals, various operational 

strategies can be implemented to increase efficiency 

and reduce environmental impact. One of the main 

strategies is the implementation of the lean 

manufacturing concept which focuses on reducing 

waste in the production process, whether in the form of 
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raw materials, energy, or time. In addition, the 

principle of circular economy is increasingly being 

adopted by companies, where the production process is 

designed to produce as little waste as possible, by 

reusing or recycling the materials used [18]. In 

addition, optimizing sustainable supply chains is also a 

crucial aspect, where companies choose suppliers who 

implement environmentally friendly practices and 

ensure that the raw materials used come from 

responsible sources. Energy efficiency and reducing 

carbon emissions in the production process are also 

key strategies, which can be achieved through the use 

of energy saving technologies and the transition to 

renewable energy [19]. 

Technology and innovation play a fundamental role in 

achieving sustainable operations. Advances in digital 

technologies, such as automation and artificial 

intelligence, enable companies to optimize resource 

use with greater precision, reducing waste and 

increasing efficiency. The use of the Internet of Things 

(IoT) in industrial operations enables real-time 

monitoring of energy and resource use, enabling 

companies to make continuous improvements based on 

the data obtained [20]. In addition, environmentally 

friendly technologies such as renewable energy, 

technology-based waste management systems, and 

innovative biodegradable materials are key factors in 

supporting operational sustainability. Innovation in 

logistics management is also growing, with companies 

adopting environmentally friendly transportation 

systems and more efficient distribution models to 

reduce their carbon footprint. With the increasing 

demand for socially and environmentally responsible 

businesses, companies that are able to integrate 

sustainable technologies and operational strategies will 

have a stronger competitive edge and can contribute to 

global efforts to achieve long-term sustainability [21]. 

Sustainability plays a pivotal role in creating a 

competitive edge in today’s landscape. By adopting 

sustainable practices, businesses can make meaningful 

contributions to the environment and society while 

reaping substantial advantages that distinguish them 

from their competitors. Sustainable practices create a 

competitive advantage, attracting environmentally 

conscious consumers willing to pay a premium for eco-

friendly products. Ethical branding also strengthens 

customer loyalty. Sustainable practices encompass 

environmental, social, and economic dimensions 

influencing consumer perceptions, trust, and brand 

loyalty [22]. Innovation has a positive impact on 

sustainability performance [23]. Innovation and 

sustainability form an important link in the pursuit of 

environmental, economic, and social development [24]. 

Companies often develop new products, processes, or 

business models that are both eco-friendly and 

commercially viable, keeping them ahead of 

competitors. 

A study from Bodhanwala & Bodhanwala [25] find a 

significant positive relationship between sustainability 

and firm performance measures (return on invested 

capital, return on equity, return on assets and earnings 

per share). Adopting energy-efficient technologies and 

reducing waste can lower operational costs. 

Sustainability is also closely related to innovation. 

Sustainability-focused organizations can often secure 

loans with lower interest rates through sustainability-

linked loans (SLLs) or green financing programs. 

These loans are designed to incentivize organizations 

to meet specific sustainability performance targets 

(SPTs), such as reducing carbon emissions or 

improving energy efficiency. When these targets are 

achieved, the borrower is rewarded with reduced 

interest rates. Conversely, failing to meet the targets 

may result in higher rates [26]. 

Furthermore, governments and international bodies are 

increasingly enforcing environmental and social 

regulations. Companies that proactively embrace 

sustainability are better positioned to comply with 

regulations and avoid potential fines or reputational 

damage [27]. A commitment to sustainability is often a 

key factor for employees and investors when choosing 

organizations to work with or support. An effective 

sustainability strategy can help businesses attract skilled 

professionals and secure investment or collaborative 

opportunities [28]. 

Sustainable operational management has a significant 

impact on company value, especially in increasing 

profitability and long-term business growth. By 

implementing operational costs through better resource 

management, energy efficiency, and optimization of 

environmentally friendly supply chains. Reducing 

production waste and using more sustainable raw 

materials not only reduces the burden of costs, but also 

helps companies avoid the risk of increasingly stringent 

regulations related to environmental issues [29]. 

Sustainability can also open new market opportunities 

by attracting consumers who are increasingly 

concerned about the environmental impact of the 

products and services they consume. This drives more 

stable and sustainable business growth, where 

companies can build customer loyalty and strengthen 

their position in the industry [30]. 

To increasing profitability, the implementation of 

sustainable operational management also contributes to 

increasing investor confidence and access to green 

funding sources. Investors are increasingly considering 

Environmental, Social, and Governance (ESG) factors 

in making investment decisions, so companies that 

demonstrate a commitment to sustainability tend to be 

more attractive to capital owners [31]. Companies with 

responsible business practices often achieve higher 

ESG scores, which are a critical indicator for 

institutional investors and financial institutions in 

assessing the risk and growth potential of a business. In 

addition, various green financing mechanisms, such as 

green bonds, sustainable loans, and ESG-based 

investment funds, provide companies with access to 

more competitive financing. This allows companies to 

further invest in green innovation, energy efficiency, 
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and digital transformation that support the sustainability 

of their operations [32]. 

Several global companies have proven that 

implementing sustainable operational management can 

significantly increase the company's value. According 

to responses from Judianto [33]. Unilever has adopted a 

Sustainable Living Plan strategy that focuses on waste 

reduction, energy efficiency, and more sustainable 

resources throughout its supply chain. As a result, the 

company has not only experienced increased 

profitability but also gained greater trust from 

consumers and investors. Likewise, Tesla has shown 

how innovation in sustainability, such as the 

development of electric vehicles and renewable energy, 

can drive tremendous business growth and attract large 

amounts of investment. In addition, Patagonia, an 

outdoor clothing company, has succeeded in building a 

strong reputation as an environmentally conscious 

brand by implementing a circular economy-based 

business model, where the products produced can be 

recycled and reused. This case study shows that 

companies that implement sustainable operational 

strategies are not only able to increase profitability but 

also strengthen the company's competitiveness and 

value in the eyes of stakeholders. Thus, sustainable 

operational management is not only a business 

strategy, but also a key factor in creating greater 

economic, social, and environmental value in the long 

term [34]. 

Operations management (OM) plays an essential role 

in enhancing a firm's value by optimizing various 

aspects of its operations. It drives cost efficiency 

through better resource utilization, process 

standardization, and waste reduction, directly 

improving profit margins and overall business value 

[35]. Furthermore, OM ensures consistent product 

quality through robust quality control and efficient 

supply chain practices, fostering customer satisfaction 

and loyalty, which ultimately contribute to revenue 

growth [36]. Effective capacity planning allows firms 

to meet market demand without over- or under-

investing in resources, supporting scalability and 

maintaining financial stability. Additionally, OM 

optimizes supply chain operations by minimizing 

delays, reducing inventory costs, and managing 

disruptions, thereby improving cash flow and financial 

performance [37]. By leveraging advanced 

technologies such as automation and blockchain, OM 

drives innovation, streamlines workflows, and 

enhances decision-making, offering competitive 

advantages that appeal to stakeholders [38]. Finally, 

incorporating sustainability into OM reduces 

environmental impact, aligns with ethical consumer 

demands, and strengthens brand reputation, creating 

value for investors and customers alike [39]. These 

multifaceted benefits underscore the critical influence 

of operations management on a firm’s success and 

long-term profitability. 

Most importantly, it is the high initial cost that stands 

in the way of integrating sustainability into operational 

management, businesses can save money in the short 

run but spend big later on things like sustainable raw 

materials, energy efficient equipment and today's 

cutting-edge technologies all of which are more 

expensive than their traditional counterparts [40]. 

Moreover, extensive staff training programs are a 

frequent prerequisite for moving towards sustainability 

in practice. Personnel need to be skilled in new 

techniques if they are ever to succeed with them. While 

these retraining sessions do bring long term benefits, 

they also place enormous demands on funding. 

Sustainability initiatives may offer financial and 

environmental benefits, but the computer needs time 

before that can be realized. Because of it takes time for 

energy saving or waste reduction to make money. It 

can be years before savings from waste reduction or 

energy efficiency pay off Allcott, H., & Greenstone, 

M. [41]. The setbacks in taking on a project bring you 

may see immediate financial results when you adjust 

the level of reward money to reflect what may coach 

will be saved, this waiting for return on investment can 

be a problem for companies with low profit margins 

and those in need of immediate gains to show 

shareholders and investors. 

A company's corporate culture plays a very important 

part in how successful sustainability initiatives can be 

implemented. Many enterprises operate on deep seated 

models of profit first thinking, which makes it hard to 

shift their perspective toward long term aspiration or 

say even responsibility for society [42]. Staff or 

managers who have become accustomed to doing 

things in the old way might not be able to look ahead 

sensibly and see environmental matters as an 

unavoidable disruption rather than potential gold mine. 

They may not even understand how it will benefit 

them. One of the major reasons for resistance to 

change is staff unfamiliarity with sustainable practices 

and their relative benefits in the long term [43]. 

Employees at all levels of a company may not 

comprehend how much money sustainable operations 

save for their company, how much more efficient they 

make it, or what a major factor they are in keeping up 

the company's reputation. When companies do not try 

to teach their own employees this knowledge or turn it 

into daily practice, then anything. 

Some corporation’s leaders participate in a crucial way 

for sustainability, but if the company's top management 

does not whole heartedly commit, projects lose support 

and resources without which they cannot be carried out 

successfully [44]. According those responsible, some 

business leaders may be a little reluctant to invest in 

sustainability. Uncertainty as to the financial impact of 

environmental concerns and a preference for traditional 

practices can lead them away from taking action on 

this front. In the global supply chain [45], perhaps the 

most crucial question of all is just the extent of 

protection given to workers. Many companies transfer 

manufacturing or even entire plants into areas which 

have lower wage levels than elsewhere in their own 

country. These regions usually but not always give 

workers weak protections for labor rights, leading to 
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allegations that people are being taken advantage of in 

order to generate economic growth at the array of kids 

hungry and searching through trash cans as competitive 

salvagers. 

A chain of suppliers guarantees that sustainability 

around the whole circuit requires an unbelievable 

amount of resources to check, technology providers 

and development experts, however, can help greatly in 

this area technological advance has made investment 

productive for industries of all shapes and descriptions 

[46]. Blockchains provide a secure, albeit open way to 

check the authenticity of materials or to trace their 

progress away from troublesome countries ensure that 

every subcontractor respect rules both environmental 

and ethical. 

Implementing sustainability in a firm is both vital and 

complex, offering long-term benefits but presenting 

numerous challenges along the way [47]. One 

significant barrier is the high initial cost associated 

with investing in new technologies, infrastructure, and 

workforce training, which can be especially 

burdensome for small and medium enterprises (SMEs). 

Resistance to change from both employees and 

management is another hurdle, often stemming from 

established habits or fear of disruption [48]. Navigating 

diverse and evolving sustainability regulations adds 

further complexity, requiring firms to divert resources 

to ensure compliance. Moreover, the lack of expertise 

in specialized areas like renewable energy and green 

supply chains often slows progress [49]. Supply chain 

barriers pose additional challenges, as firms struggle 

with uncommitted or under-resourced suppliers [50]. 

Finally, while consumers increasingly favor 

sustainable brands, many are unwilling to pay the 

premium prices that often accompany eco-friendly 

products, creating a delicate balance for firms aiming 

to align with demand. Overcoming these obstacles 

requires strategic planning, strong leadership, and 

innovative solutions. 

4.  Conclusion 

This article underscores the pivotal role of sustainable 

operational management in enhancing firm value and 

maintaining a competitive edge in modern business 

environments. Through a systematic literature review 

of relevant academic sources, the research identifies a 

strong correlation between sustainability initiatives and 

long-term business success. Companies that effectively 

integrate sustainability into their operational 

frameworks benefit from cost reductions, enhanced 

efficiency, risk mitigation, and improved corporate 

reputation. These advantages not only strengthen 

financial performance but also foster stakeholder trust, 

leading to greater customer loyalty, investor 

confidence, and employee engagement. Moreover, the 

article reveals that sustainability driven operational 

management contributes to regulatory compliance and 

environmental responsibility, reducing exposure to 

legal and reputational risks. Firms that fail to embrace 

sustainability may face challenges such as declining 

consumer trust, regulatory penalties, and competitive 

disadvantages. Therefore, sustainable operational 

strategies should be viewed not merely as a compliance 

necessity but as a core business strategy that secures 

long-term profitability and corporate resilience. But 

still there are some gaps in these results. Only large 

corporations have been researched, so small and 

medium sized businesses are largely ignored in 

sustainability writing. In addition, although theoretical 

models extol the virtues of sustainability, there have 

been relatively little systematic study evaluating 

impacts of green operations on an enterprise 's level 

profits. These lacunae suggest that we must explore 

still further whether sustainability strategies are 

economically valuable. 
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